A New Way to Think about Marketing
“I don’t know how to market myself, I don’t want to do marketing, and I will never be any good at it!”

Does this sound like you? Yes, it’s true that marketing takes knowledge, skill, time and hard work.  But more than anything else, marketing is really about building strong and lasting relationships with people. 

1. Start with your current relationships.

People are much more likely to refer people they already know.

2. Find ways to create new relationships.

List all of the ways that you can increase the number of people you know who are likely to need your products and services.  These can be anything from joining a new organization to volunteering for a charity. 

3.  Strengthen your existing relationships. 

Find ways to keep in touch with the people in your network and to keep your name in front of them, always giving them information about your new offers, services, events, etc.

4.  Give in order to receive.

Think of ways to help others in your network.  Focusing on mutually beneficial arrangements is much different than traditional marketing strategy which is focused solely on getting.

5.  Listen at least as much as you talk.

Yes, you have to tell people about your business, but good listening can help strengthen your relationships by showing your clients/customers that they are valued and appreciated. It can also provide you with valuable information about their needs and goals—great market research!   
6.  Be authentic and act with integrity.

In any relationship, it’s always best to be yourself. If people see you as authentic, they will be more likely to buy your products and services. Be sure your marketing methods reflect your individuality.  Your uniqueness can be your competitive advantage in a crowded marketplace. 
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Look at marketing as a way to create and strengthen mutually beneficial relationships with others. You’ll enjoy marketing a lot more and build your business a lot faster!











