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Eight Ways to get a Head Start on your Website 

I’m looking forward to working with you on your website!  Below are some ways you can expedite your website project and help contain costs. You’ll use many of these items over and over in your marketing, so it’s well worth your time.  For the greatest cost savings and time efficiency, go through these items in preparation for our first meeting. 
1. YOUR WEBSITE ADDRESS AND HOSTING ACCOUNT

Register or choose your domain name if you have not already done so.  I recommend using www.GoDaddy.com because it’s inexpensive both for domain registration and hosting. If you’ve already registered your domain name elsewhere, please bring all that information to our first meeting (ID number, password, name of your hosting company, etc.)  This will save us time and help us determine where we should host your website.

NOTE: You will have two expenses associated with your website.  The first is the domain or website address registration, i.e. www.johndoe.com   The registration is a yearly fee which can be as low as $10-$15 a year.  

The second cost is your monthly website hosting fee.  What you are doing is renting space on a website server.  The website server “hosts” your website and makes it available on the web.  This can be as low as $10-15 a month, depending on the number of pages you have on your website.  

2. YOUR BASIC MESSAGE: This is marketing job #1 for anyone!  You’ll not only use this for your website, but for any time you tell someone about yourself and what you do.  You’ll also need it for brochures, etc. Get together this written copy for your basic message using the points below and either email it to me or bring it with you:

· What it is you do and credibility points about your work or training, including what makes you different from others doing the same work.  

· Who you help--what kind of clients you work with--Examples: People recovering from serious illness (holistic health practitioner), Stressed out employees in the corporate world (laughter coach). 

· What it is that you do for your clients or that you help them do--Examples: reduce stress (massage therapist), create order from chaos (organization specialist), help people define and move toward their goals (coach), succeed in school (tutor). 

· Other impressive facts about you--honors, awards, experience, etc.  

3. YOUR BIO: Write your bio.  This should be 2-3 paragraphs and include your education, special training, relevant experience, professional memberships, etc. Email it to me or bring this with you.  

4. PICTURES: Gather your pictures together that you want to use on your site.  Email them to me or bring them with you on a disk.  
We will probably want to supplement your pictures with professional pictures from a stock photography company like istock or dreamstime.  

If you have time, please go to www.istock.com.  Log in as jbalian and use the password excoveries. I will set up a “lightbox” there for you with your name on it.  You can search for photos by keywords of your choice such as “yoga” or “business.”  Place any photos you like in your own lightbox for us to consider using on your site. 

5. COLORS:  Now comes the fun part, selecting the colors for your site.  

Go to http://cloford.com/resources/colours/500col.htm  There you will find a chart of web-based colors.  Select the one or two that you would like to use for your site.  Write down both the Hex number and the RGB numbers of the colors you like. 

	Colour Name
	Col
	Select a Colour
	Hex
	R
	G
	B

	indian red
	 
	indian red
	#B0171F
	176
	23
	31


6.  LOGO:  If you have a logo, please email it to me. A good logo can give you a more professional look, make you stand out from your competitors, and help your customers and clients remember you. Well designed, your logo conveys the image you want to present to your target market. 

If you don’t have a logo, don’t worry. If you operate as an individual such as a psychologist, a tutor or interior designer, and you use your own name rather than a business name, you may not need a logo.  You may, however, want to choose a distinctive font and color to use for your name on your business cards, website and other marketing materials.  

There are thousands of fonts to choose from.  Go to www.fontscape.com and browse for fonts you like. There is even an area on this site where you can type in your name and see what it looks like in that font.  The font you choose should reflect the image you want to convey to potential clients.  An attorney or CPA, for example, would choose a strong, serious-looking font and color such as deep blue, gray or black.  A party planner or comedian could use a whimsical font in a warm color, while a massage therapist might choose an elegant font in a cool calming color.

A word of caution: What's important here is that the font you use be very readable even when it's printed in 9 or 10 point size.  And remember that if you're going to use a fancy font on your website, it will have to be created as a graphic element for that purpose.
7. DETERMINE THE NUMBER OF PAGES YOU NEED:  Your home page sets the tone for the rest of your website. We will use this same design for the other pages of your site, switching out pictures and written copy. 

8. KEYWORDS AND METATAGS:  We will work together to optimize your site for the major search engines. You can begin this task by starting a list of the important words, terms and phrases you feel a web searcher would use in searching for your services or products. 
I can provide guidance and answer questions for you about any of these critical preliminary tasks—just ask if you need help!  Once I have these essential elements from you, your website will go together quickly and efficiently. Soon you’ll have a great looking website which will represent you well and which will take your business to the next level. 
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